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TRADE MARKS ACT 1994

IN THE MATTER OF APPLICATION NUMBER 3033588

BY FORRESTER KETLEY LTD

TO REGISTER THE FOLLOWING TRADE MARK IN CLASS 3:

WILDFLOWER
Background

1. On 5 December 2013, Forrester Ketley Limited (‘the applicant’) applied to register the
above mark for the goods as follows:

Class 3: Perfume; cosmetics; cosmetic preparations; skincare preparations;
deodorants and anti-perspirants; soaps; essential oils.

2. On 7 January 2014, the Intellectual Property Office ('IPO") issued an examination report in
response to the application. In that report, an objection was raised under sections 3(1)(b)
and (c) of the Trade Marks Act 1994 (‘the Act'), on the basis that the mark consists
exclusively of a sign which may serve in trade to designate the quality and type of goods,
e.g. toiletries and perfume products which contain a selection of natural wild flowers.

3. The examiner stated that a wildflower is one that grows normally in fields or in the
countryside without anyone planting it, therefore the mark would be seen as describing the
constituents of the goods and should be kept free for others to use during the normal course
of their trade. The examiner also provided five Internet hits that she considered to show
descriptive use of the mark in trade. These are shown at Annex A.

4. On 7 March 2014 an extension of time request was received from the applicant’'s
representative, namely Forresters (‘the agent’), on the basis that the matter was being
discussed with the client and further instructions were awaited. An additional period of two
months was granted by the examiner until 12 May 2014.

5. On 16 May 2014 written submissions were made in favour of acceptance of the mark, but
the examiner was not persuaded that the objection should be waived. A final response was
issued on 21 May 2014 by the examiner, setting out her reasons for maintaining the
objection. The examiner also provided further Internet references, which again were
considered to support the objection. These can be found at Annex B.

6. In response, on 21 May 2014 a hearing was requested by the agent.

7. At the hearing on 19 June 2014, represented by Mr Dan Sullivan of Forresters, the
objection under section 3(1) (b) and (c) was maintained. In view of the fact that the applicant
was not able to furnish the Registrar with evidence of acquired distinctiveness, the
application was refused.

8. A TM5 was duly received on 24 June 2014. Having received that Form TM5, | am now
required to set out the reasons for refusal. No formal evidence has been put before me for
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the purposes of demonstrating acquired distinctiveness. Therefore, | have only the prima
facie case to consider.

The applicant’s case for registration

9. Prior to setting out the law in relation to sections 3(1)(b) and (c) of the Act, | must
emphasise that the following decision will set out my reasons for maintaining the objection
by reviewing and assessing the mark applied for. Prior to refusal of the application, the
arguments put forward in support of prima facie acceptance were those made in writing by
the applicant’s representative on 16 May 2014, and also those made orally at the hearing. All
arguments have been considered by me in this decision, whether made at the hearing or
beforehand in writing to the examiner.

10. In the written correspondence, it was submitted that the examiner had incorrectly
assessed the mark and furthermore, the Office had reached its conclusion that the sign is
non-distinctive solely on the basis that the sign is considered to be descriptive. It was
submitted that section 3(1)(b) and 3(1)(c) are separate and distinct and must be considered
as having their own scope of application.

11. Forresters agreed with the definition of the term ‘WILDFLOWER’ provided by the
examiner, but submitted that the examiner had not made reference to the relevant consumer
of the goods in the assessment of the mark. Forresters considered that the average
consumer of the mark would be reasonably sophisticated; goods such as ‘perfume’ would
not be purchased every day, as they have a reasonably high price and are something of a
luxury. In view of this, it was submitted that consumers exercise a good deal of care and
consideration before purchasing such goods. With further regard to the relevant consumer, it
was considered that consumers would be aware that modern day perfumes and cosmetic
products are made by extracting an element from a flower rather than using the ‘flower’ itself.
An extract from ‘National Geographic’ was provided; this details the discovery of perfume,
when perfume may well have been made using actual flowers. However, it was submitted
that in modern perfume production, only chemical extracts from either, barks, roots, leaves,
flowers, wood resins or sap and fruits are used, and this process involves a high chemical
process which requires a large number of ingredients, the majority of which are manmade or
synthetic.

12. Forresters also submitted that consumers would not consider that actual, whole flowers
would be a constituent part of a finished perfume product and that if extracts from flowers
were used as part of a perfume, the extract would be taken from a flower specifically
planted, grown and harvested for this purpose. With regard to a ‘wildflower’ it was submitted
that these grow naturally and as such the consumer would have to consider that an actual
wildflower was contained in the finished perfume product. In this respect it was submitted
that consumers would never actually consider that wild, naturally occurring flowers, would be
used in modern day perfume production. Reference was also made to the fact that a
‘wildflower’ is not a specific type of flower but a range of types that grow naturally. In view of
this it was submitted that the term would not have any direct connotations in the mind of the
relevant consumer and could conceivably be any sort of flower, with no specific scent.
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13. With regard to the references sent with the examination report, it was submitted that
these do not support the objection, but rather, apart from one reference, all show brand use
of the term. The written submissions concluded that the evidence adduced by the Office
does not show use of the term in trade in the United Kingdom and consumers would not
consider that the term describes a constituent of the goods covered by the application. Along
with the written submissions, several references were provided by Forresters to support the
fact that the sign is distinctive and capable of distinguishing. These are listed below and the
extracts can be found at Annex C of this decision:

Exhibit 1 — An article from the online version of the magazine “National
Geographic” which details the discovery of the world’s oldest known perfumes in
Cyprus, dating from 1850 B.C. This applicant claims that this supports the fact
that whilst in older times, perfume may have been made using actual flowers,
this is not so in modern perfume production.

Exhibit 2 — Refers to the Internet references sent with the examination report,
specifically use by Afterlier Perfumes. The applicant submits that there is no
actual mention of the product containing, or being made with ‘wildflowers’, but
rather is evocative of ‘wildflowers’.

Exhibit 3- This again refers to the Internet references issued by the examiner,
specifically the extract from www.bulrushandbramble.com. In this regard, it is
considered that use on this minute scale, is insufficient to constitute ‘use in the
course of trade’ in the UK. Furthermore in view of the fact that the prices are
given in US dollars, this indicates that the products are intended for foreign
markets.

Exhibit 4- This refers to the examiner’s Internet reference from ‘The Alchemist’'s
Guide to Making Perfume —Issue One. The applicant considers that this refers to
a recipe for making perfume by a fictional character within a computer game and
as such this cannot constitute evidence of use of the term in trade in the UK.

14. At the hearing Mr Sullivan submitted that consumers would not perceive the sign as a
descriptor of the goods and would not consider that the goods are made from wildflowers. Mr
Sullivan advised me that there are over 250,000 different types of flowers, only 2,000 of
which produce a scent strong enough to be used in perfume production; such flowers are
carefully selected for their properties and a flower that occurs generally in nature is too
vague to confer any direct or specific characteristic of the goods.

15. With regard to the Internet references, Mr Sullivan reiterated his comments previously
made in writing and stated that these do not demonstrate that wildflowers are a constituent
of perfume. Mr Sullivan concluded that the term is too vague to specify any particular
fragrance, such as ‘rose’ or ‘violet’ and consumers would not know what a ‘wildflower’ smells
like and would not know what type of ‘wildflower’ was being referred to.


http://www.bulrushandbramble.com/
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Section 3(1) - the Law and relevant authorities
16. Section 3(1) of the Act reads as follows:
The following shall not be registered -
(b) trade marks which are devoid of any distinctive character,

(c) trade marks which consist exclusively of signs or indications which may serve, in
trade, to designate the kind, quality, quantity, intended purpose, value, geographical
origin, the time of production of goods or of rendering of services, or other
characteristics of goods or services,

Provided that, a trade mark shall not be refused registration by virtue of paragraph (b), (c) or
(d) above if, before the date of application for registration, it has in fact acquired a distinctive
character as a result of the use made of it.

The above provisions mirror Article 3(1)(b) and (c) of First Council Directive 89/104 of 21
December 1988 (subsequently codified as Directive 2008/95/EC of 22 October 2008) (the
Directive). The proviso to Section 3 is based on the equivalent provision of Article 3(3).

17. The Court of Justice of the European Union (‘CJEU") has repeatedly emphasised the
need to interpret the grounds for refusal of registration listed in Article 3(1) and Article 7(1),
the equivalent provision in Council Regulation 40/94 of 20 December 1993 (subsequently
codified as Council Regulation (EC) No 207/2009 of 26 February 2009) on the Community
Trade Mark (the Regulation), in the light of the general interest underlying each of them (Bio
ID v OHIM, C-37/03P, paragraph 59 and the case law cited there and, more recently,
Celltech R&D Ltd v OHIM, C-273/05P).

18. The general interest to be taken into account in each case must reflect different
considerations according to the ground for refusal in question. In relation to section 3(1)(b)
(and the equivalent provisions referred to above) the Court has held that “...the public
interest... is, manifestly, indissociable from the essential function of a trade mark” (Satelliten
Fernsehen GmbH v OHIM C329/02 (‘SAT.1"). The essential function thus referred to is that
of guaranteeing the identity of the origin of the goods or services offered under the mark to
the consumer or end-user by enabling him, without any possibility of confusion, to distinguish
the product or service from others which have another origin (see paragraph 23 of the above
mentioned judgment).

19. There are a number of CJEU judgments which deal with the scope of Article 3(1)(c) of
the Directive and Article 7(1)(c) of the Regulation, whose provisions correspond to section
3(2)(c) of the UK Act. | derive the following main guiding principles from the cases noted
below:

* Subject to any claim in relation to acquired distinctive character, signs and
indications which may serve in trade to designate the characteristics of goods or
services are deemed incapable of fulfilling the indication of origin function of a trade
mark (Wm Wrigley Jr & Company v OHIM, C-191/01P (Doublemint), paragraph 30);
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* Article 7(1)(c) (section 3(1)(c)) pursues an aim which is in the public interest that
descriptive signs or indications may be freely used by all (Doublemint, paragraph 31);

* It is not necessary that such a sign be in use at the time of application in a way that
is descriptive of the goods or services in question;t is sufficient that it could be used
for such purposes (Doublemint, paragraph 32);

« It is irrelevant whether there are other, more usual signs or indications designating
the same characteristics of the goods or services. The word ‘exclusively’ in
paragraph (c) is not to be interpreted as meaning that the sign or indication should be
the only way of designating the characteristic(s) in question (Koninklijke KPN
Nederland NV v Benelux Merkenbureau, C-363/99 (Postkantoor), paragraph 57);

» An otherwise descriptive combination may not be descriptive within the meaning of
Article 3(1)(c) of the Directive provided that it creates an impression which is
sufficiently far removed from that produced by the simple combination of those
elements. In the case of a word trade mark, which is intended to be heard as much
as to be read, that condition must be satisfied as regards both the aural and the
visual impression produced by the mark (Postkantoor, paragraph 99).

20. In Matratzen Concord AG v Hukla Germany SA, C-421/04, the CJEU stated that:

24. In fact, to assess whether a national trade mark is devoid of distinctive character
or is descriptive of the goods or services in respect of which its registration is

sought, it is necessary to take into account the perception of the relevant parties, that
is to say in trade and or amongst average consumers of the said goods or

services, reasonably well-informed and reasonably observant and circumspect, in
the territory in respect of which registration is applied for (see Joined Cases C-
108/97 and C-109/97 Windsurfing Chiemsee [1999] ECR 1-2779, paragraph 29;

Case C-363/99 Koninklijke KPNNederland [2004] ECR 1-1619, paragraph 77; and
Case C-218/01 Henkel [2004] ECR 1-1725, paragraph 50).

21. | am also mindful of the decision of the General Court (formerly the Court of First
Instance) in Ford Motor Co v OHIM, T-67/07 where it was stated that:

“...there must be a sufficiently direct and specific relationship between the sign and
the goods and services in question to enable the public concerned immediately to
perceive, without further thought, a description of the category of goods and services
in question or one of their characteristics”.

22. | must also be aware that the test is one of immediacy or first impression, as confirmed
by the General Court which, in its decision on Sykes Enterprises v OHIM (Real People Real
Solutions, [2002], ECT 11-5179, stated:

"...a sign which fulfils functions other than that of a trade mark is only distinctive for the
purposes of Article 7(1)(b) of Regulation No 40/94 if it may be perceived immediately as
an indication of the commercial origin of the goods or services in question, so as to
enable the relevant public to distinguish, without any possibility of confusion, the
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goods or services of the owner of the mark from those of a different commercial
origin."

23. The assessment of a sign for registrability must accordingly be made with reference to
each discrete category of goods or services covered by an application for registration, see
Case C-239/05 BVBA Management, Training en Consultancy v Benelux- Merkenbureau
[2007] ECR 1-1455 at paragraphs 30 to 38; and Case C-282/09 P CFCMCEE v OHIM 2010
ECR 1-00000 at paragraphs 37 to 44;

24. It is also a well-established principle these days that the Registrar’s role is to engage in a
full and stringent examination of the facts, underling the Registrar’s frontline role in
preventing the granting of undue monopolies, see, e.g. CJEU Case C-51/10 P, Agencja
Wydawnicza Technopol sp. z.0.0. v. OHIM [2011] ECR I-1541.

Section 3(1)(c) - Registrar’s decision

25. It is clear from the aforementioned case law that | must determine whether, assuming
notional and fair use, the mark in suit will be viewed by the average consumer as a means of
directly designating characteristics of the goods. Given the goods claimed, it is reasonable to
assume that the average consumer consists of the perfume, cosmetics-and-toiletries-buying
general public. The level of consumer attention may vary a little depending on the customer;
however, | consider it reasonable to assume that a prospective purchaser of the applicant's
goods would apply at least a moderate level of attention and circumspection when
considering whether or not to buy. This recognises the personal and sometimes expensive
nature of the purchase and, as is often the case, the fact that these goods are often sold in
environments which enable the consumer to sample the goods with expert assistance.

26. In assessing the mark applied for, | have taken into account the dictionary definition of
the sign taken from Oxford Dictionary of English which states:

Wild flower; noun; a flower of an uncultivated variety or a flower growing freely
without human intervention: fields of wild flowers | [as modifier]: a wild flower garden.

27. With regard to the above definition, in my opinion, this would be understood by the
relevant consumer when used in relation to the goods and this is not disputed by the
applicant.

28 Much of Mr Sullivan’s submissions centre around the fact that the sign is too vague to
designate a specific characteristic of the goods and therefore section 3(1)(c) cannot apply.
Taking into consideration the definition above, whilst | fully accept Mr Sullivan’s submissions
that consumers may not know precisely which type of wildflower the sign refers to, this would
not fatally undermine the objection. The fact that the goods may contain wildflower extracts,
essential oils from wildflowers, essence from wildflowers, or could be intended to mimic the
scent of a wildflower would all be considered to be characteristics and accordingly, what
must be considered. The fact that there are numerous varieties of wildflowers that could be
utilised in the applicant’s goods does not preclude the sign from designating a characteristic
of the goods and falling foul of the objection.
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29. With regard to Mr Sullivan’s submissions that consumers would not know what a
‘wildflower’ smells like, certain wildflowers have very distinct fragrances. For example
bluebells, wild honeysuckle and lily of the valley all have highly distinctive fragrances. The
fact that consumers may not know which wildflower is contained within the goods again does
not undermine the objection; the fact that the goods could contain extracts, or essential oils
from any wildflower, or indeed a combination of them, is sufficient for my purposes to
conclude that the sign may serve in trade to designate a characteristic of the goods. The fact
is, the term wildflower is a broad term and its general descriptiveness is not, in my opinion,
contingent upon, as the applicant appears to be submitting in effect, the consumer being a
naturalist or perfumier.

30. With regard to Mr Sullivan’s submissions that modern perfume production involves a
chemical process which requires a large number of ingredients, the majority of which are
man made or synthetic, | disagree with this assertion. Contrary to the applicant’s
submissions, the consumer may well not be an expert on the intricacies of perfume making
but they do not have to be. In this respect it is helpful to refer to the Registrar’s decision,
Case BL 0-172-13, where the hearing officer stated at paragraph 21;

Perfumery and cosmetic goods, essential oils and soaps etc are everyday
consumer items with which everyone is familiar. These are not niche or specialist
goods. They are goods which are not necessarily the subject of complicated or
large-scale industrial processing. Ms Broughton submitted that the goods applied
for are highly processed. The opponent’s evidence (from Mr Christie) shows that
extraction of floral essential oils and the making of soaps can be relatively simple
processes. As an average consumer of class 3 goods, | know that it is common to
find ranges of class 3 goods which are marketed on the basis that they are simply
made, unrefined and natural. Such goods can be made in all manner of locations.
The applicant’s own evidence shows that Jersey is known for its flowers. Distillation
of floral essential oils is a vital part of making fragrance (and the applicant’s
evidence shows that it uses lavender in its JERSEY perfume).

31. It seems to me that the same principle applies to all the goods covered by this
application and | consider that in relation to such goods the extraction of floral essential oils
in the making of soaps can be a relatively simple process. As the hearing officer stated
above, | am also an average consumer of the class 3 goods and fully aware of the fact that
such goods are marketed on the basis that they are simply made, unrefined and natural. So
whilst | agree with Mr Sullivan’s submissions that consumers may not consider that an actual
‘wild flower’ is contained in the finished perfume product, it is highly probable that extracts of
wild flowers and essential oils from wildflowers could be contained in the applicant’s goods. |
also consider that the sign may serve in trade to designate the scent of wildflower, whether
this is created artificially or not.

32. With regard to Mr Sullivan’s arguments that a ‘wildflower’ grows naturally and as such
consumers would never actually consider that wild, naturally occurring flowers, would be
used in modern day perfume, at this point, | think it necessary to consider what constitutes a
‘wildflower’ and whether such flowers are likely to be grown and harvested in the production
of perfume, cosmetics and other toiletries. Along with the examination report the examiner
issued an extract from the website, a copy of which can be found at Annex B:
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http://www.investinsthelens.com/news.php?nid=21

This extract relates to a National Wildflower Farm in St Helens and the article refers to the
fact that this is the UK’s first essential oils and national wildflower farm and the site of more
than 100 acres of wildflowers, lavender and other essential oil crops. | note that this may well
be the first large scale production of essential oils from wildflowers in the UK, but as stated
above, the goods at issue, are not necessarily the subject of complicated or large-scale
industrial processing. In view of this, whilst | agree with Mr Sullivan’s submissions that
wildflowers typically grow naturally in the wild, they can also be grown from seeds in
domestic gardens, farms and are currently particularly fashionable and found growing
throughout the UK on urban roundabouts and grass verges. The trends towards growing
wildflowers outside of their more typical natural environments, is not uncommon, the aim
being to recreate some of the wildflower meadows that have been lost through the years and
partly to help boost the declining bee population by providing more flowers for pollination. |
think this practice raises consumer awareness that wildflowers are no longer simply ‘wild,
naturally occurring flowers’, but rather can be sewn from seeds in different environments and
for specific reasons.

33. As Mr Sullivan stated, for section 3(1)(c) to apply, there must be a sufficiently direct and
specific relationship between the sign and the goods and services in question to enable the
public concerned immediately to perceive, without further thought, a description of the
category of goods and services in question or one of their characteristics. In this case it
appears to me, that when applied to ‘Perfume; cosmetics; cosmetic preparations; skincare
preparations; deodorants and anti-perspirants; soaps; essential oils.’, the relevant consumer
of the goods in question would see the sign ‘WILDFLOWER?’, on first impression, as a
normal means of designating a characteristic of the goods for which registration is sought. It
appears reasonable when applying the normal rules of English language and grammar, that
the sign is descriptive of goods which contain, for example, essential oils from wildflowers,
essence from wildflowers or wildflower extracts or could comprise a scent of ‘wildflowers’.

34. Even if Mr Sullivan is right that the Internet references do not support the fact that the
term is used in trade, it is not necessary that the signs and indications are actually used in
trade to designate, but the fact that they could be used for such purposes, is sufficient to
refuse registration. Even without the Internet references, | would have arrived at the same
conclusion. | have considered the mark in relation to all of the goods applied for and
consequently, | conclude that the mark consists exclusively of a sign which may serve, in
trade, to designate a characteristic, being the nature of the goods and which is therefore
excluded from registration by section 3(1)(c) of the Act.

Section 3(1)(b) - Registrar’s decision

35. Mr Sullivan’s arguments centred on the fact that the sign is not directly descriptive,
because it is simply too vague a term to designate a specific characteristic of the goods. In
view of the fact that | maintain that the sign may serve in trade to designate a characteristic
of the goods, that effectively ends the matter. However, in case | am found to be wrong, | will
go on to consider the mark under section 3(1)(b), independently, of the Act.
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36. | approach this ground of objection on the basis of the following principles derived from
the ECJ cases referred to below:

» An objection under section 3(1)(b) operates independently of objections under
section 3(1)(c) - (Linde AG (and others) v Deutsches Patent-und Markenamt, Joined
Cases C-53/01 to C-55/01, paragraphs 67 to 68);

» For a mark to possess a distinctive character it must identify the product (or service)
in respect of which registration is applied for as originating from a particular
undertaking and thus to distinguish that product (or service) from the products (or
services) of other undertakings (Linde paragraphs 40-41 and 47);

» A mark may be devoid of distinctive character in relation to goods or services for
reasons other than the fact that it may be descriptive (Postkantoor paragraph 86);

« A trade mark’s distinctiveness is not to be considered in the abstract but rather by
reference to the goods or services in respect of which registration is sought, and by
reference to the relevant public’s perception of that mark (Libertel Group BV v
Benelux Merkenbureau, Case C-104/01,paragraphs 72-77);

* The relevant public must be deemed to be composed of the average consumer who
is reasonably well-informed and reasonably observant and circumspect (Libertel
paragraph 46 referring to Case C-342/97 Lloyd Schuhfabrik Meyer).

37. Furthermore, in relation to section 3(1)(b), it was held in paragraph 86 of Postkantoor
that:

“In particular, a word mark which is descriptive of characteristics of goods or
services for the purposes of Article 3(1)(c) of the Directive is, on that account,
necessarily devoid of any distinctive character with regard to the same goods or
services within the meaning of Article 3(1)(b) of the Directive. A mark may none the
less be devoid of any distinctive character in relation to goods or services for
reasons other than the fact that it may be descriptive.”

38. Even if the mark were to fall short of conveying the requisite level of specificity to support
an objection under section 3(1)(c) (which I do not believe to be the case), | would
nevertheless hold that it would not be capable of performing the essential function of a

trade mark without the relevant public being educated into seeing it that way. In my view
consumers would not consider the sign to be that of any particular manufacturer or supplier
of perfume, cosmetics, cosmetic preparations, skincare preparations, deodorants and anti-
perspirants, soaps or, essential oils. In my view the sign WILDFLOWER would not evoke, in
the perceptions and recollections of the relevant consumer, an ‘origin specific’ statement as
distinct from an ‘origin neutral’ one.

39. Ms Anna Carboni, sitting as the Appointed Person in Combi Steam (0-363-09),
conveniently summarised the leading case law in respect of this part of the Act:
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“It has been said that lack of distinctive character is the essence of any objection
under section 3(1)(b), (c) or (d) of the Act and that, despite its position in the list,
section 3(1)(b) performs “a residual or sweeping-up function”, backing up the other
two provisions, which contain specific and characteristic examples of types of marks
that lack distinctive character: Procter & Gamble Ltd’s Trade Mark Application [1999]
RPC 673 (CA) per Robert Walker LJ at 679. If a trade mark is entirely descriptive of
characteristics of goods or services (and thereby prohibited from registration under
section 3(1)(c)), it will also be devoid of any distinctive character under section
3(1)(b): Koninklijke KPN Nederland BV v Benelux-Merkenbureau Case C-363/99
(Postkantoor) [2004] ETMR 57 (ECJ) at [86]".

40. For reasons already given, | consider the sign to be descriptive of specific characteristics
of the goods. It is clear from the above guidance that if a mark is entirely descriptive of
characteristics of goods or services, it will also be devoid of any distinctive character under
section 3(1)(b). As | have found that the mark in question is open to objection under section
3(1) (c) of the Act, it follows that it is also open to objection under section 3(1)(b) of the Act.
But, in the event | am wrong that 3(1)(c) and (b) are co-extensive, my view would be that
section 3(1)(b) would apply independently and that the word WILDFLOWER would be
considered to be origin neutral by the relevant consumer.

Conclusion

41. In this decision, | have considered all documents filed by the applicant and agents, and
all arguments submitted to me in relation to this application. Having done so, and for the
reasons given above, the application is refused because it fails to qualify under sections
3(1)(b) and (c) of the Act.

Dated this 27th day of July 2015

Bridget Whatmough
For the Registrar
The Comptroller-General
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Annex A — Internet reference 1

Wildflower Meadow Sogp | Bulrush & BrambleBulrush & Bramble Page1of 4

® $0 Search Products

BWW/ ‘7
£ Bromble

Wildflower Meadow Soap

1  http://bul rushandbrambl e.com/index.php/product/wil dfl ower-meadow-soap/7doing_w... 08.01.2014
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Wildflower Meadow Soap | Bulrush & BrambleBulrush & Bramble Page2of 4

$9.99

A rich creamy soap of handpicked and naturally dried English wildflowers, goat's milk and

cocoa butter in a base of olive and coconut oils. Priced per 100g.

e 1 o Add to cart

Category: Soaps.

& Reviews (0)

Reviews

There are no reviews yet, would you like to submit yours?

Related Products

Dorset Coast Soap
$9.99 $60

http://bul rushandbrambl e.comvi ndex.php/product/wil dfl ower-meadow-soap/?doing w... 08.01.2014
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Wildflower Meadow Soap | Bulrush & BrambleBulrush & Bramble Page2of 4

$9.99

A rich creamy soap of handpicked and naturally dried English wildflowers, goat's milk and

cocoa butter in a base of olive and coconut oils. Priced per 100g.

e 1 o Add to cart

Category: Soaps.

& Reviews (0)

Reviews

There are no reviews yet, would you like to submit yours?

Related Products

Dorset Coast Soap
$9.99 $60

http://bul rushandbrambl e.comvi ndex.php/product/wil dfl ower-meadow-soap/?doing w... 08.01.2014
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Wildflower Meadow Soap | Bulrush & BrambleBulrush & Bramble Page3of 4

One Soap Gift Basket Two Soap Gift Basket
$40 $55

Navigate

Home
About Us
Baskets
Soaps

Shop
Contact Us
Latest News

VW Y Y Y VY

About Bulrush & Bramble

Bulrush and Bramble is a true cottage industry. All of the products are handmade in one of
two cottages in Dorset! The soaps and baskets are made by me, Nicky Lewis in my cottage in
Minterne Magna, Dorset; the wash clothes by Jill Withy in her cottage in Winfrith Newburgh,
Dorset...Read More...

Some of our Products

Three Soap Gift Basket O
$60
Two Soap Gift Basket w
$55

The Wrens Nest @

http://bul rushandbramble.com/index.php/product/wil dfl ower-meadow-soap/?doing w... 08.01.2014
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Wildflower Meadow Soap | Bulrush & BrambleBulrush & Bramble Paged of 4
$35
Gentle Camomile Soap ;‘ ‘
$9.99
The Court Basket .
$299
Subscribe

Subscribe to our e-mail newsletter to receive updates.

Bulrush & Bramble © 2014. All Rights Reserved.
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Annex A —Internet reference 2

Lavender & amp; Wildflower Soap - Lavenderworld Page1of 2

| Search now:

¥ l2venderworld S e
ﬂa{ﬂdﬂ% S&m{ﬁ{uf Sigmup and save My Shopping Bag -0 hems £01.00
Home| My Anceunt| Conract | LavenderWorld 101 | About Uz| Free Delivery] Blog
January Sale Aromatherapy Dried Lavender Dried Flowers LavenderProducts Lavender Flants Weddings Garden Flants
Yousrehere: Homew Lavender Productsw Yorkshire Lavender Products™ Lavender & Wildflower Soap

Lavender Products

Lavender Bath & Body Lavender & Wildflower Soap

Wheat Bags & Warmers e S —

Lavender Bags - £4.95

ot Lot e Ll 1P

Eroducts This handmade soap brings supple moisture to the hands, with
e Yorkshirt arganic essential oils providing total nourishment for the skin

' Lavender - provieg )
Shop by Brand gt The calming lavender aroma appeals to the senses, instantly
I e i

All brands WildHower relieving stress and promoting health for body and mind,
s L 5°“L. making each clean a practice in utter self indulgence.

Shop by Price _ Weight - 100g. NE - fabric on soap may differ from image

Al prices shown.

£0.00 - £5.00

£5.00 - £10.00

£10.00 - £15.00 Size -gass|x

£15.00 - £20.00 .

£2000 - £30.00 fuaiy Lo

£30.00 - £50.00 EREE Super Saver Delivery available on this item

£50.00 - £75.00 Special Offer: Enter code lavl0% at the checkout to receive

10% off your order.
Free i
Delivery
Select Super Saver Delivery” Add to mybag
when you checkout and you
won't pay a penny for delivery! T T T T e T e —
i i Share this: LII'GD Twest T 241 0 |
*(34 working days) - s =
You may also like...

. .
Yorkshire L di Yorkshire Lavend ! der Biscuits Lavender Scap Lavender Sugar
0il - Dropet - 10ml 0f - Rollerball - 10m]  Yorkshire Lavender Yorkshire Lavender Yarkshire Lavender
Yorkshire Lavender Yorkshire Lavender £299 495 £295
£6.95 £6.95
Buy Now Buy Now Buy Now Buy Now Buy Now

Comment on Lavender & Wildflower Soap...

17




0-345-15
Annex A- Internet reference 3

Kew Gift Box, Wildflower - Fikkerts’Kew Range - Toiletries | Kew Gardens Gift Shop Page2of 2

Tne light, fresh fragrance Is Inspirad by wild flowers and
meadows.

Developed by the Royal Botanic Gardens, Kew and family

business FIkkers, o help others appreciate and enjpoy the
traasunes of the plant Kingdom.

Emal a frisnd O BOCerRRE ot 0T 8

ay: [

Rolovar Imags o view In more detall

You May Also Like...

Kew Gt Bax, Kew Body Cream,
Paim House Widfower

£25.00 g £12.00

1.'

ICIIl:k and entér Saarch térm m

* Copyright Board of Trustess of the Foyal Botank Gancens, Kew
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0-345-15

This is Google’s cache of hitp:ih

Perfume Intelligence - The Encyclopaedia of Perfume

Iperfumeiwiw2/w2p5 htm. It is

Page 1 0f 2

snapshot of the page as it appeared

on 20 Dec 2013 03:42:26 GMT. The current Eage could have changed in the meantime. Learn mors
Tip: To quickly find your search term on this page, press

Where you are: Volume W, X, Y, Z / Chapter 2: White Linen

Ctrl+F or} -F (Mac) and use the find bar.

Text-only version

Perfume Intelligence - The Encyclopaedia of Perfume

- Winky /Page 5

Library | { Volume )‘l * Chapter )l { Page }l

Wild Jackie Collins Disc.

Wild and Free Gabriela Sabatini 1889 | A crisp marine fragrance

Wild Amber Oriscent 2004 | A unisex fragrancs

Wild Aoud Parfums Pierre Montale 2010 | A wnisex fragrance

Wild Apple Blossom Henry Rebscher 1910 Disc.

Wild Apple Blossom Smith Kline & French 1910 | Disc.

Wild Apple Blossoms Breidenbach et Cie 1900 | Disc.

Wild Apple Blossoms Garwood's Standard 1807 Disc.

FPerfumes

Wild Arbutus Franco American Hygenic 1819 Disc.

Wild Azalea Kathryn 1945 | Disc.

Wild Baby Blue Eyes Mem Corporation 1839 Im association with Dana Parfums. Disc

Wild Berry Bath-&-Body.com Disc.

Wild Berry Blossom llurminum 2011

Wild Berry Scones A Zaftig Woman 2000

Wild Berry Vanilla Vanilla 'n More 2000

Wild Berries: Keiko Mecher 2000 | A unisex fragrance

Wildberry Bouguet Cologne | Victoria's Secret Beauty Disc.

Wild Blackberry Mistral 2008 | Alo marketed as "Mire Sauvage'. An edp

Wild Blackberry Peach Demeter Fragrance Library 2007 | Part of the The Jelly Bean Collection

Cobbler

Wild Black Fig Ava Luxe Perffumery 2000 | A unisex fragrance

Wild Blackberry Musk Ava Luxe Perfumery 2000 | A unisex fragrance

Wildbloom Banana Republic 2011 | A fruity floral chypre edp created by Jean-Claude Delville with notes of guava,
pear skin, kumguat, pink grapefruit, watery hydrangea, pikake. blue orchid,
wild camellia, patchouli, sandalwood, tonka, cud, musk and pink suede.
Presented in a 50 ml bottle

Wildbloom Rouge Banana Republic 2013 | September. A woody floral fragrance created by Marypizrme Julien with notes
of bergamot, green apple, plum, guava, clementine, magnolia. jasmine,
freesia, water hydrangea, sandalwood, cashmere musk and amber. Presented
in a 50 ml bottle

Wildbloom Vert Banana Republic 2012 | An edp created by llias Ermenidis with notes of pear. violet leaves. apple,
peach blessom, gardenia, magnolia, coconut wood, teakwood, sandalwood
and musk. Presented in a 50 ml bottle

Wildblue Banana Republic 2012 | A masculine edt created by Jean-Claude Delville, with notes of aguatic notes,
desert air accord, sage, white tea, driftwood, beach cedar, vetiver and musk.
Presented in a 50 ml bottle

Wildblue Mair Banana Republic 2013 | September. A woody arcmatic masculine edt created by Jean-Claude Delville
with notes of aquatic notes, herbal notes, fougere, spices, vetiver, musk,
coffee. blonde suede, leather and dark chocolate.
Presented in a 50 ml bottle

Wild Bluebell Jo Malone 2011 September. A cologne created by Christine Magel, in assediation with the
Estée Lauder Group: with notes of notes of blugbell, clove, lily of the valley,
rose, jasmine, white amber and musk.
Presented in 30 and 100 ml bottles

Wild Cherry Tree L'Crccitane 2010 | Also marketed as "Cersier des Qiseaux’.
A limited edition fruity woods edt with notes of black currant, lemon, chemy
tree blossom, rose, cedar, sandalwood and musk.
Presented in a 50 ml bottle. Disc.

Wild Citrus for Men Coty Disc.

Wild Clover Blossom Andrew Jergens Co 1825 Disc.

Wild Columbine Chapman & Rogers 1908 Disc.

Wild Country Avon Cosmetics 1887 | A herbal after shave. Disc.

Wild Country Avon Cosmetics 1867 | A masculine herbal edt. Disc.

Wild Country Musk Avon Cosmetics 1870 Disc.

Wild Country Outback for Avon Cosmetics 2003 | Created by Jean-Louis Grauby

men

Wild Crab Apple Burks Medicine Co 1908 | Disc.

Wild Crab Apple Le Maire Perfume Co 1910 Disc.

Wild Crab Apple Adolph Spiehler 1910 | Disc.

Wild Crab Apple Blossom Allan B Wrisley Co 1822 Disc.

Wild Daphne Yhry 1940 Disc.

Wilde Jardins O¥Ecrivains 2012 | A masculine edp with notes of bergamot. raisin. fig. camation. tea . cakmoss
and vetiver.
Presented in a 100 mi bottle.

Wilderness Avon Cosmetics A masculine edt with notes of grapefruit, juniper, patchouli, ambe

Wilderness Avon Cosmetics An after shave

Wilderness

Romans

http:/fwebcache.googl eusercontent.com/searchg=cache 1 fkoK 8dO3rs:www. perfume...

A macriling et

08.01.2014
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Wild Elicir

Wild Elixir

Wild Fern
Wild Fern

Wild Fern
Wild Fern

Wild Fern

Wild Fig

Wild Fig

Wild Fig & Cassis Cologne

Wildfire

Wildfire

Wild Fire Pink
Wild Flower

Wild Flower

Wild Flower

Wild Flower
Wildflower & Fern

Wild Flower Cologne
Wild Flower Musk il
Wild Flowers
Wild Flowers

Wild Flowers

Wild Flowers of America
Wild Flowers of India

Wild Flowers of Mexico

Wild Flowers of Old England
Wild Gardenia

Wild Ginger Chai

Wild Goose

Wild Gorse

Wild Grape Blossom
Wild Grape Blossom
Wild Grape Blossom
Wild Harvest

Wild Hay

Wild Heart

Wild Honeysuckle
Wild Honeysuckle
Wild Honeysuckle
Wild Honeysuckle
Wild Honeysuckle
Wild Hunt

Wild Hyacinth

Wild Hyacinth

Wild Innocence

Wild Instinet
Wild Irish Rose
Wild Jasmine
Wild Jasmine

Estée Launder

Shakira

Florence Gunnarson
Florence Gunnarson

Geo F Trumper
Geo F Trumper

Yardley

Henri Bendel

Dawn Spencer Hurwitz
Jo Malone

Parfums Lenthéric
Magic Beat

Mem Corporation
Delsttrez.

Japanese Perfume Co
Lirnara

Roger et Gallet
Library of Flowers

Allan B Wrisley Co
Parfums Houbigant
Anita

Aftelier Perffumes

L'Othantique

Baldwin Perfumery

The Crown Perfumery Co
Vogeler Son & Co

John N Mc Math

Marie Barker

Soivohle

Arran Aromatics

Arran Aromatics

T B Bailey

Andrew Jergens Co
Lorenz Bro. Co

Park & Tifford
Allan-Pfeiffer

Revion

Bath & Body Works
Chapman & Rogers
Jdwan

John Grossmith & Son. Ltd
Dawn Spencer Hurwitz
CB | Hate Perfume

J. Fleris Ltd

J. Floris Ltd

Park Avenue Perfumer
Assoc.

Un Monde Mouveau

C B Woodworth & Sens Co
The Heouse of Fragrance
Lili Bermuda

0-345-15

Perfume Intelligence - The Encyclopaedia of Perfume

2011

2013

1940
2000

1890
2002

2004
2005
2002

1841

1929
1840
1024

1910
2013

1942

1940
2010

2000

1908
1873
1885
1842
1950
2012

2007
2007
1900
1910
1887

1947

1008

1982
2006
1908

1928
2007
2007

1835

1926

1051

1993
1910
1930
1980

Page 2 of 2

January. A limited edition fragrance with notes of mandarin, marigold, freesia,
violet leaf, gardenia, muguet, jasmine, waterlily, genet flower, arris,
amberwood, musk and sandalwood.

Presented in a 50 ml bottle. Disc.

A flanker to Shakira Elixir.

A floriental edt with notes of bergamot, tangerine, blackcurrant, crange
blossom, rose, peach, cedar, sandalwood and patchouli.

Presented in 50 and 20 ml botiles

A woody masculine fragrance with motes of musk, patcheuli and myrrh. Disc.
Re-orchesiration of the original with modern ingredients, re-packaged and re-
launched

A masculine fragrance. Disc.

Re-orchesiration of the original with modern ingredients, re-packaged and re-
launched. A masculine fragrance

Disc.

Created by Jo Malone In association with Elizabeth Arden; a fruity floral
fragrance with notes of blackberry, chemy, green grass, fig, amber, cedarwood
and musk

Disc.

In association with Max Factor and Michael Jackson. Disc.

In association with Dana Parfums. Disc

Disc.

Disc.

Disc.

Dise.

An edp with notes of cucumber, davana and honeysuckle.
Presented in a 50 ml bottle

Dise.

Disc.

Dise.

A solid parfum with notes of sweet hay, wildflowers and Mexican lime.
Presented in a 14 oz in sterling compact

Part of the Les eaux de toilette de Joséphine range.
A unisex fragrance

Dise.

Dise.

Dise.

Disc.

Dise.

A spicy gourmand edt created by Liz Zorm with motes of cinnamon, cardamom,
cloves, smoky ginger, sweet honey, caramel and hazelinut.
Also as a Parfum Qil and Cologne Agueous

Disc.

A unisex fragrance

Dise.

Disc.

Disc.

A parfumn. Dise.

Disc.

A floral fragrance. Disc.

Disc.
An oriental fragrance. Dise.

A unisex fragrance created by Christopher Brosius
A floral fragrance. Disc.

Re-orchestration of the original with modern ingredients, re-packaged and re-
launched

Dise.

A crisp woody ocriental unisex edt. Disc.
Dise.
Dise.
Dise.

http:/iwebcache.googl eusercontent.com/search?=cache: | fkoK 8dO9rsl:www.perfume...  08.01.2014
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Page 1 of 1

This is Google's cache of i
could have changed in the meantime. Leam more
Tip: To quickly find your search term on this page, press Ctri+F or} -F (Mac) and use the find bar.

L Itis a snapshot of the page as it appeared on 31 Dec 2012 02:00:28 GMT. The gument page

Lextonversion

About FAQ Biog Contact

1(_.—_l

Argent Archives
Apout

Paopie

Gulids
Noticeboard
Adventures
Gallery

Mews Archive
Event Archive
User login

Usarname: *

Home » » Laywri’s adventures

An Alchemists Guide to Making Perfume - Issue One.

Posted October 28th, 2009 by Laywri

{Found in most Libraries in Silvermoon -only-)

A Guide to Making Perfume.

- Wildflower.
- Rosa.

Wwildflower.

Ingredients (Per Wial) ;

- 3 Wikdiflower's.

- Quarter vial of Water.

- Aire.

- Quarter vial of Honey. {Prefereably fresh from the hive.)
- Small bowd for mixture.

Method:

Grind up said Wiidfiowers in @ bowl made of metal, for quicker conduction of heat, yet do not
place It over the flames yet.

Events

Ironforge Tavern Hours
4 January 2014
The Fablewind Faire's
Sunday Show!
5 January 2014
Darmiassus Postry night!
T January 2014
Gathering of the Paths
13 January 2014 -

17 January 2014
Lunar Festival
Procession
20 January 2014
The Alllance Cup
1 Mearch 2004 -

30 March 2014

Mext add the water and honey, stirming thrice whilst careful not to spill amy.
Place the bowl carefully over a fire, and leave for ten minutes, till a calming, lush scent fills the
Password: * alr.

]:[ Finally, pour contents Into a readily prapared wial.

[Legin’ Rose.

Craate new account Ingredients (Per Wial):

- 1 Rose.

- Quarter of a vial of Nectar.
- 2 drops of milk.

- A minch of mid spices_

- Wooden bawl.

Method;

Request new
password

Remave petals from rose without damaging the stem and / or thorms. Place into bowl, whensin
thou shalt add the nectar, and drops of milk.

Str and bash thl mixture Is smooth, then add the pinch of mild spices.

Continue to stir - If the scent Isnt alluring as wartsd, add one more petal, and one drop of milk.
Pour Into vial.

Laywrl’s adwentures

World of Warcraft is (©2004-2011 Blizzard Entertainment, Inc. All rights reserved
All text and images on this site are © 2007-2011 by their respective owners.

http://webcache.googl eusercontent.comy/searchg=cache:qzPrgex_WloJwww.argentar... 08.01.2014
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Invest in St.Helens - UK’ sfirst essential oils centre and Nationa Wildflower Farm for... Page1of 2

St.Helens The Heart of the North West

% www.investinsthelens.com

Businese Premjseg
Support & Advice
Case Studies

Jew Developments
Life Beyond Work
Links & Downloads
Contact Us

UK’ sfirst essentid oils centre and Maiona Wildflower Farm for St Helens
Fiedds of lavender and acres of stunning wildflowers will become a familiar sight in St.Helens with the prospective |launch of the UK s first essentid cils
and national wildflower fam

Phytobotanica UK Lid, founders of the first essentia oils research centre in Europe, and Landlife, a wildlife charity based a the Nationa Wil dflower
Centre in Knowdey, will jointly develop Inglenock Farm, S5t Helens, producing crops, undertaking research and creating a haven for wild

The 500-acre farm in Rainford, which occupi es a prominent gateway pesition on the AS7TD dose to motorways and major reads leading in and out of
St Hedens, is part of the Knowsley Hall estate.

It will now be the site of more than 100 acres of wildflowers and | avender and other essentia oils crops. Subject to securing planning permission for reuse
of the cutbuildings, Phytobotani ca will also rdocate its processing and visitor education fadlities to the farm, which will become a colourful addition to the
aready thriving rura economy in St.Helens. The project is anintegra part of the borough's Rurd Economy Adtion Plan (REAP), aswell & the wider City
Growth Stralegy.

Dr. Jane Collins of Phytobotanica UK Lid, says: “Thisis a very exciting project s essentid oils production on this scale is virtualy unprecedented in the
UK and it will be redly something to see when the plants comes into flower. As well asthe crops, if we can secure planning permission we will dso have
an education and training base where weintend to deliver coursesin aromatherapy and other complementary therapies.

*Our gudents would then be able fo study sumounded by fields of organic essentid oil crops, watch us do our research and development in our unigue on-
farm laboratory and see the whol e thing from the crops to the oil in the bx

Inglencok Farm will dso put St Hdens on the wildlife map, providing a haven for a wide variety of animals including hares, owls, bats and endangered
species.

Jan Pl of Landlife, says: “This devdopment will bring our wil dflower fidlds to one sunning location, making them more efficient to grow and harvest,
and providing afantastic new nature, education and tourism resource for people in St Helens, the Morthwest and beyond.

Wildflowers are essentid to wil dlife and the farm will enable usto supply a living sesdbank for the growing regiona and national markets in new
landscape credtion in response to climate change and declining biodiversity.

Itistheided sitefor us, highly visible and easily accessible. Once the fields are established we will also use the farm for some of our project work
researching sustainable landscapes, while the living seed bank will conserve some species tha would not otherwise survive, so that we can continue to
establish new wildflower |andscapes across the LK

Clir. Neil Taylor, St Helens Council’ s Executive M ember for Regenerdion says: “ Inglenook Farm is yet another first for St Helens, reflecting our
innovative approach to regeneration that is driving the successful, ongeing transformaion of the Borough.

It may surpriss some people to leam that S.Hel ens dready has a flourishing rural economy that we are working hard to develop, however this will dearly
be a superb addition to the many rural businesses already based here.

Both Phytobotanicaand Landlife have extremaly exciting deve opment plans, which will not only provide a stunning visua arival into the Borough and
add a further asset to our growing vistor economy, but if fully redissd would dso create a major centre for vital research, and we wish tham every success
in the new venture.”

24/01/2013 - KapaK secures £2m funding age..
Specidig confract manufacturer and packer to the food industry Kapalk Foods has secured a & poun...

23/01/2013 - Regiona Growih Fund Round 4 ..
A new round of the Regional Growth Fund opens today as the Deputy Prime Minister called on businesse..

http:/fvwww.investinsthel ens.com/news.phpid=21 21.05.2014
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Invest in St.Helens - UK sfirst essential oils centre and Nationa Wildflower Farm for... Page2of 2

1710142013 - Funding Guide for Businesses.

St Helens Council , in partnership with 5. Helens Chamber, have produced a one stop guide amed at ...

= jve | Sign up for e newsletter] Unsibseribe from e-newdetter

Search the site

Search -

A Regiond Destination of Choice
Thingsto see do and enioy

Ciream
Blaceshaping in practi e - find out more ...
Ses why these companies choss St Helens View more

Accessibility | Privacy Statement | Terms & Conditions | Sitemap
A pplications by Hyperext - | ntegrated Web Systems
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Hand in Hand Soap: Wildflower & Fern

WILD & FUNK

HOME AND GIFT

Page 1 of 1

M Items
View Basket Cheduout

Terms & Conds  Login - Contact Us

Quick Search Ga!
Brands Candles Home Fragrance Body Luxuries Perfumery  Organic & Matural Beauty  Curicus Things  Stationery
"Wkl & Pk | Brands | Hapd o Hang | Hend In Hand Soap: Widfower & Fem
Hand in Hand Soap: Wildflower & Fern
Ethicdly harvested from sustainable resources made up of 100% natural ingredients. Hand in
Hand's triple milled Shea butter soap is soothing to the skin and senses, gentle on the
emvironment, and a beautiful compliment to any home.
For every bar purchased, Hand in Hand will donate a bar to hedp save a child's [ife. Buy a bar,
give a bar from Hand in Hand.
For every bar purchasad, Hand in Hand will save 50 square feet of ranforest
For every bar purchased, Hand in Hand will make a donation to fund micro-oredit loans to help
alleviate poverty world-wide.
Faim 0 Free, 100% vegetable based, vegan, Guten-free, no parsbens or petrochemicals, Mot
tested on animals.
) Made in Vermont, USA
Gk 127g
£9.00
Cuantity: 1
Add To Basket
"k & Furk | Bnds | Hapd o Hang | Hand In Hand Soap: Widfower & Fem
Wild & Funk Terms & Conds
2 Maple Way Login
Ayciffe Business Park Contact Us
Mewton Aydiffe Site Map

DL5 65, United Kingdom

© 2012 Wikd & Funk
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BemtyNaurds-S:\q)ofTheEa'th-All4Wi|dﬁcwa'Soeps Page 1 of 1

g%mm NATURALS

face « body » health » home
Brands > Soap of The Earth

All 4 Wildflower Soaps

by Soap of The Earth

g
i:;lf‘ - ;ﬂ h‘
LT

Size: 4 x 100g
Ref: SE-WF4

Price: Sold Out

Sorry, this product is no longer available.

Sorry - the full description for this product has not yet been added to our website.

Soap of the Earth.

* Matural Soaps & Balms

Wiew all Soap of The Earth

Napiers :
: Maison - ‘ -
organic body Bole = Martha Hill = Gehwall
e natural = camomie B2 L soﬁe[rill
; "», hlgusehg\d N> = skin care ‘;
\ Cleaners 3 L -
oy ‘g‘lﬁ Cleanel =

www.beautynaturals.com / Email service@beautynaturals.com / Tel 0845 094 0400 (8am-6pm Mon-Fri)

http:/iwww.beautynatura s.com/product. espx ref =SE-WF4 21.05.2014
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wildflower Beauty: Buy Online from Fishpond.co.uk Page2of 7

Home » Beauty
Refine Y our Search

wildflower Category:

All Results| In Stock | New Releases | Corming Soon | Qver 50% Off  * »AlLProduds
Bestselling E] » Beauty

258 products Beauty:
Revlon ColorStay 12 Hour £7.08 with ]
Eye Shadow, Wildflower Free = »All Categories
370 5ml (4.8 q) Shipping!  * »Fragrance (67)
- »Bath & Body (62)

By Revlon ColorStay 12 * »3in Care (61)
Hour » »Makeup (41)
(USA) wirir s More...
r ~Shipsfrom USA Sold by
| Buy Now _ 'supplier by
Eye Shadow Beauty | Revion Beauty | « »All Sellers
Revlon Eye Shadow Makeup - »Fishpond(82

- philosophy Field of £37.48 with (82)
Flowers Shower Gel Free Shipping! .
Wildflowers, 470ml Brand:

* [

i } * »All Brands
';“ﬂ"““- ‘ By Philosoohy - »Wildflower Soaps
§ ==of Mk (15)
g+ @, = »UK Beauty(13)
et r ~ " Shipsfrom USA . »Versace(9)

3 o | Buy Now _ supplier = »Tommy Hilfiger
Philosophy Beauty | Body Washes (9)
Beauty | Philosophy Body Washes « »Geir Nesg(8)

Wildflower Soaps Sage £20.97 with
Lemongrass 120ml Soap  Free Shipping! More...

Bar (3 Pack) .
Price:
By Wildflower Soaps

to

r ~ Ships from USA —

| Sl supplier sy

Wildflower Soaps Beauty | Soap Beauty

| Wildflower Soaps Soap Country:

Nubian Heritage. Shea £12.13 with

Butter, Infused with Free Shipping! Published In:

Lavender & Wildflowers,

120ml (114 @) = »All Countries
* »USA(14)

By Nubian Heritage

More...
a2 8 s

http:/fwww.fishpond.co.uk/c/Beauty/g/wil dfl ower i d=1322359501 21.05.2014
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[ SipsromUsA — Daily Deals

Lotion Beauty | Nubian Heritage L otion

| Nubian Heritage Beauty Get Dedsto Your Inbox
"'-u_-_-____—_,.ad"
SHEA BUTTER Enter your email
LAVERNDER &
| & _I
CND Crestive Scentsations ~ £51.17 with’ Thanks, your eml
Hand & Body Freawas successfully added
L otionWildflower & Shipping!
_— Clerpmile- 900 PP v o will receive spedial
e offers to your inbox daily.
e et By CND Cosmetics
= L 8.4 4.4
- r “Ships from USA

|_ BuyNow g oplier
Lotion Beauty | CND Cosmetics Beauty
| CND Cosmetics Lotion

Cresgtive Scentsations £17.32 with
Wildflower & Free Shipping!
= Chamomile 250ml

By Creative Nail Desian

| Ships from USA
Buy Now _supplier

Crestive Nail Design Hand | Hand Cream

Beauty
CND CreativeSpaHand & £16.16 with
Body Scentsations Lotion - Fres

Wildflower & Chamomile Shipping!
C NC14101

By Beauties Factory

“Ships from UK
| BuyNow __ supplier

Lotion Beauty | Beauties Factory Lotion
| Beauties Factory Beauty

Kashi TLC Chewy £21.86 with
Granola Bars, Tral Mix, Free Shipping!
35g. 12/Box

By Kdlogg's® Kashi®
TLC® Chewy Granola
Bas

Page3of 7

http:/fwww.fishpond.co.uk/c/Beauty/cwil dfl ower rid=1322359501

21.05.2014
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wildflower Beauty: Buy Online from Fishpond.co.uk Paged of 7

(USA), January 2012

- ‘ "Ships from USA

Ll E T T B BuyiNew D lsupplier
et N Meadl Stationery

Bare £22.30 with

Escentua bareMineras Free

Evecolor Wildflower Shipping!

. By berelMlinerals
y

" Ships from UK
i/ | BareMinerds
Eyeshadow | BareMineras Beauty

Crabtree & Evelyn £26.68 with
Summer Hill Scented Fres Shipping!
Body Lotion 200ml

o By Crabtres & Evelyn

L8 8. 8.4 4

J ‘ RS Ships from UK
Wy __ 'supplier
Summerhill Lotion Beauty | Summerhill
Lotion
Crabtres & Evelyn £21.87 with
Summer Hill Hand Free Shipping!
Therapy Cream 100 g

Y By Crabtres & Evelyn
Ttk

" Ships from UK
BuyNow  \qpplier

Summer Hill Hand Cream Beauty |

Summerhill Body Lotion | Summer Hill

Hand Cream

Crabtes and Evelyn £25.87 with Free
Somerset Meadow Hand Shipping!
Thergpy 100g

By Crabtes & Evelyn

http:/fwww.fishpond.co.uk/c/Beauty/o/wil df ower rid=1322359501 21.05.2014
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Ti ~ Shipsfrom UK
| Buy Now _ 'supplier

Crabtee And Evelyn Beauty | Hand
Beauty | Crabtes And Evelyn Hand

Spa Sister Overnight £14.95 with

Softening Gloves Fres Shipping!
Wildflowers Print

By Spa Sigter
(USA) ririrdede

|_ Buv N | Ships from USA
. HYROW supplier

Spa Sister Nail | SpaSister Beauty | Spa
Sister

Nuance SamaHayek  £21.46 with Fres
Rose Petal Hydrating Shipping!

“Ships from USA
5 BuyNow g pplier
Nuance Face | Nuance Beauty | Nuance
Sdma Hayek Beaty

Nubian Heritage Body £21.30 with

Lotion Lavender & Free Shipping!

Wildflower. L avender &

Wildflower 380m|

By UK Beauty

|" "Ships from UK
BuyNow g pplier

Lotion Beauty | UK Beauty Lotion | UK

Beauty

The Printed Image £12.80 with Fres

Wildflowers Bandana Shipping!

By THE PRINTED
IMAGE

http:/fwww fishpond.co.uk/c/Beauty/g/wil dfl ower 7ri d=1322358501

PageSof 7

21.05.2014
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wildflower Beauty: Buy Online from Fishpond.co.uk Page6 of 7
I ~ Shipsfrom USA
| BuyNow | |5Lpplier

Hunting Accessories

Wildflower Soaps £17.80 with Free
Cucumber Fizzie (3 Shipping!
Pack)

By Wildflower Soaps

o '|Sl*|ipsfrm'| USA
__'supplier

Bath Bomb Beauy |
Beauty | Wildflower Soaps Bath

£17.80 with Free
Nice Fizzie (3 Pack) Shipping!

By Wildflower Soaps

|_F Buy Now

T - Shipsfrom USA
I_ Buy Now _|appller
Wildflower Sogps Bath | Wildflower
Soaps Beauty | Bath Bomb Beauty

Jessica Body Treds £19.97 with Free

Wildflowers Hand Body Shipping!
Lation

I ~Snipsfrom USA
Lotion Beauty

258 products
Buy Online
* Beauty
* Books
- Movies& TV
http:/fwww.fishpond. co.uk/c/Beauty/g/wil dfl ower rid=1322359501 21.05.2014
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»out Us | Bulrush & BrarmbleBulrush & Bramble hétp://bllrushandbramble. comindex phpfabout-us/?deig wp_crom=1.
® 0 i ]

1ofd

Bulrusir
Bromple

Bulrush & Bramble — a true cottage industry.

All of the products are handmade in one of two cottages in Dorset!

The soaps and baskets are made by me, Nicky Lewis In my cottage In Minterne Magna, Dorset; the
wash dlothes by Jill Withy in her cottage in Winfrith Newburgh, Dorset.

| I — ey ' The rushes used to make the

i baskets are English bulrushes

" thatgrow wild in ponds In cen-
tral Dorset. | collect the bul-
rushes by hand in August each
year and dry them in the sum-
mer sun so they can be stored
and woven throughout the win-
ter months.

| use traditional plaiting and sewing technigues to create unique baskets similar to those made for
centuries from rushes harvested from ponds and rivers across Dorset. The baskets mature with
age, slowly thanging colour as the rushes dry from greens and golds to buff and natural browns.

Medicinal Quallties of Wild Plants

As | spent time In the couhtryside seeking and
harvesting rushes | became interested in the
medicinal qualides of wild plants that were all
around me, | began collecting plants and ex-
perimenting with using them to create natural,

16/05/2014 X(
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‘bout Us | Bulrush & BrambleBulrush & Bramble hitp://bulnmbandbranoble.com/index php/about-us/?doing wp_crom=1

skin soothing and moisturising soaps.

| developed a method which uses no heat
ather than that generated by the natural lye
used to slowly change the oils into soap. This
cold method protects not only the moisturising qualities of the olis but aise the characteristics of
the plants that are beneficial to the skin. ' e Eraaea—

The recipes | how use are all based on very simple, natural
ingredients which are fair trade and minimally processed or
sourced very locally In the gardens, fields and coastiine of
Dorset. All are chosen for thelr skin friendly qualites.

Nothing. absolutely nothing, artificial is used; ever. Even the
dried flowers scattered aver the soaps in the gift baskets are
dried flowers from my cottage garden or the hedgerows
and meadows of my hame village.

Hand-Knltted Washcloths

The washcloths that we offer are made by Jill Withy, an ex-
pert Dorset hand knitter. | met Jill through The New Hardy
Players, a Dorset dramatic group who enact Thomas Hardy's books and stories as plays. In addl-
tlon to acting with the troop JUll knits beautiful gloves, hand warmers and scarves as needed for cos-
tumes. The wash clothes Jill makes are in keeping with Bulrush & Bramble’s all handmade, all natu-
ral philosophy. Knitted with organic unbleached, uncoleured cotton they are soft and gentle to the
skin; when used with the soaps they create a wonderful rich lather.

The soaps and baskets are available on their own or as gift baskets contalning the soaps of your
cholee and perhaps, one of Jlifs wash clothes. Baskets are avallable in the designs and sizes listed
here on the website or created Individually to your design on commission. Everything will be care-
fully packaged by hand in unbleached, natural packaging in true Bulrush & Bramble style.

e s - L o o O - — Pome mmaas oy e

New Products

The Batcombe Basket e
$149
The Glebe Basket .
2of4 16/05/2014 1
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yout Us | Bulrush & BrambleBulrush & Bramble bittp://tutrostemdbramble, com'index pho/abowut-us Tdoing_wp_crar=1..
$159 !
Twisted Rush Bracelet
£5.99 .
Latest News

% christmas Commissions
» Batcombe Basket goes home to Batcombe, Dorset
» Harvest time, 2013

Navigate

Bh o . ammt o CEL W Lpmus s amemy ChaEat e P e o T T SR [T TONY

» Home

> AboutVUs

» Baskets

> Soaps

» Shap

» ContactUs
5 latest News

About Bulrush & Bramble

o M .= BN . Lant 7w Pt et e vamm el e - oLt PR oy

Bulrush and Bramble is a true cottage industry. All of the preducts are handmada In one of two
cottages In Dorset! The soaps and baskets are made by me, Nicky Lewis In my cottage In Minterne
Magna, Dorset; the wash clothes by Jill Withy in her cottage In winfrith Newburgh, Dorset.. Read
More...

Some of our Products

s L et S B =L, T I B ™ Pt BT A it T ok ERE '
Wild English Bulrush Mat ‘
$159
jofd 16/05/2014 10
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The Robin’s Nest
$40

The Court Basket
$200

Twisted Rush Bracelet
$5.99

The Wrens Nest

435

Subscribe

o peEfte g Emevd ME T M AR LMY UL e selihon ol R SERWS wde TIT BRI S T e N NS A i O

Subscribe to our e-mail newsletter to receive updates.

Bulrush & Bramble © 2014, All Rights Reserved.
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About

2. 024

Fag  Blog  Contect

HOME - Bibike
Laywvri
—— 4
3 _ ]
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- e e e Quarter+{ikj T
Peopia 1L ek 2
o —— Freocd
— La { Arnl - riars f
Natlcaboard dy ow 12 Maveh 044
00 thie Rocky Shore of
Advenhirgs ) e Adventure
- J—— ma Ly Race Blood aif
Guilury ; 4 rch B4
. Oecup Advivor Residenca Mestly Silvermoon City. Mercanary Guidemest In
Mews Archive Age Young Adult Gulid mone - Looking. Booty By
—— P P b raas . . 14 March 20144
Evant Archive Qutward Layuri (s a few inches shofter i most of her kin, sender with a hour-glass ChH of tha Anclants: Soul
---——w" Appearance figyrg, dothed in fiowing drassss and robes, she ciries hersef ke & nable. of tha Forest )
Uaar Hr poreaiain skin Is without blemigh nor scer, giving her 8 0ollsfice risage 15 Merch 2016+
T - which caem pim tnts her silvry blontk hair, silky nd smaoth t the tuch. 17 Marsh 2018
| A tattoo of elegent, gothic wiiting with the name “Layvri® ttton'd on the A Sermpn tn the Log -
. Hde oF her meck, tralling down her chest, Hireek [Cane Chanyed)
r“""’“"‘—] Araund har natk a2 small amuiet hangs st I lives. Tk has a picture of a 23 bk 3014
et anchanting High sif male on it, seemingly danting. The body Iy gplovrieey, GROgERLEN FIgt NIghts
nl-lﬁ'l_*] but oudingd In séver which glows at night, when the mean shings. A wooden T2 Maech 1014
fluta hangs by her side, encrusted with Jades snd saphires. #| Sandstorm
Crtte n:; acoount: Tournament 'H
pessword [ Theme Tune: Framing Hanley - Loitipbe. | 12derk 224
Background
- [P rdér. Banaka - v Bouks, Sieett, wina and
Relatives Nong known. sodal seoesiona,
Rivals/ Enembes -Unknowns, Hates Mang known,
Oppatits faction Neutral. Metheation Mane.
attitude Quotes
Layvri's Adventures
A very short Diary Entry. Jyeera 13 wacky o
The Grard Scare Conbest - The Mc'mowsly Chikdren. o ysars {8 vy sge
An Alchemists Guide to Making Perfurms - lssue One. 4 s £ wasks s
Lift of the Curse # veecs LD wasle w00
A Flashbeck. P ——
Lepvrls ddventyres
Layvri's Gallery
of 2 11/03/2014 11;°
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